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DESCRIP TTON

An exclusive boutique hotel located in the heart of  Miami
Beach, one of North America’s most coveted and dynamic
tourism markets, is now offered for sale.

e Rooms: 52 (double rooms and suites)

e Builtarea: = 2,500 sgm

e Land area: = 1,000 sgm

e Category: 3-star superior

¢ Prgjected NEFROT =854 PEr aifiin

Price: $ 21,000,000 + fees




CHARAC LERISTS

Luxury Facilities:

e The hotel features 52 contemporary rooms and suites,
meticulously maintained ™ to meet .the demands -of
discerning leisure and corporate travelers.

e Amenities include a full-service restaurant, lounge bar,
private event spaces, a stylish lobby, coworking areas,
and direct beach access.

Strategic Location:
e Situated on one of Miami Beach’s main arteries, just

minutes from South Beach, Miami’s financial district,
and Miami International Airport (MIA).
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