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DESCRIP TN

‘dlocated in the sought after area of Palmanova, Wlthln-_ - '
the r munlolpallty of - Calvia, “(Mallorca), “this hetel' L
| —
74 irepresents a unique |nvestment opportunlty |n the o
Medlter‘ranean leisure market The ert bin '
stable operations, an apprqved eng; 3N proje gar?E -

a prime location just stepsfrom the beach
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/‘; e -*Rooms 126 operational (+29 approved) =l
ss® Category:4-star 2 (Sl S s
= -\ Plot: 4,232 m? ‘ e
e Built surface: appro>g!5 150 m* y ? V1
. Orl@nal construction: 1980s | y y y

FﬂFrenovatlon 2017

C'orhmon areas: pool, restaurant, rooftop, gardens ﬁgﬁ

Price: €20,000,000
Adjacent Plot for Expansion (optional): €3,000,000
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CHARACTERIS HCS

Facilities and Services
e 126 standard and family rooms across 5 floors
e Main buffet restaurant and poolside snack bar
e Qutdoor pool, solarium, and garden areas
e 24h reception and leisure space
e Refurbished common areas (2017)

Positioning
e Solid reputation across major ©TAs (Booking, Expedia;
etc.)

Strategic Location

e Palmanova: a high-volume tourist destination within

Calvia

e 3-minute walk to the beach

e Close to shops, restaurants, transport and nightlife

e 15 km from Palma de Mallorca International Airport
CAPEX: The hotel does not require major renovations at
this time.
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Estimated Revenues an =z -‘
e ADR (Average Daily Raite
€132 it
e Average Occupancy: 20 21
w. ® Room Revenue (RevPAR)
| =€4 980,000 m AN
vF&B Revenue (30% of
Ve .Other #?evenue (e <
J tr‘otal RQSS Reven
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DYNAMIC AND SEOWEHS

TOURISM, STRONG j
AN EXCEPTIOm

RANEAN'S MOST

YEAR-ROUND _an_
TIVITY — MAKING 1T |
-TME&T

;'a“uthorized r
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